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MARKETING & ADVERTISING

MARKETING BROADBAND ON
MOBILE DEVICES FOR EVERY
MARKET SIZE ZOE TONKIN

Marketing Coordinator

THE UBIQUITY OF MOBILE PHONES & SOCIAL MEDIA

The widespread use of mobile phones and the rapid growth of social media have
significantly increased the demand for broadband. Recent studies have shown that over
90% of internet users engage with social media via mobile devices. This widespread
adoption presents a significant opportunity for broadband providers to engage with

potential customers through personalized and interactive marketing strategies via their
mobile devices.

TYPES OF DIGITAL MARKETING TOOLS FOR MOBILE DEVICES

To effectively market broadband services, a variety of digital marketing tools can be
utilized. These include mobile ads, social media advertising, in-app advertising, push
notifications, and SMS/MMS campaigns. Mobile ads can consist of banner, video, or native
ads on Facebook, Instagram, or LinkedIn. These tools enable clear and consistent
communication with users by delivering messages directly to their mobile devices.

HOW THESE PRODUCTS REACH PEOPLE
Each digital marketing tool connects with users in a specific way. Mobile ads appear on
apps or websites and utilize targeting options based on user behavior, location, and other
factors. Social media platforms leverage sophisticated algorithms to display ads to people
who meet specific criteria, ensuring the content reaches the right audience. In-app
e advertising embeds ads directly within the app’s content, offering a less disruptive and
more engaging experience. Push notifications are sent directly to the user's mobile device,
facilitating immediate actions including visiting the provider's landing page or redeeming
a special offer. SMS and MMS campaigns achieve high engagement rates by delivering
messages straight to the users’ phones, prompting direct interaction.

TARGETING YOUR AUDIENCE

Effective audience targeting through various strategies in marketing is essential to

maximize impact. Demographic targeting uses age, income, or gender to customize
0 marketing efforts. Behavioral targeting analyzes user activities like browsing history or app

usage to deliver relevant ads or offers. Geographic targeting focuses on user’'s physical

location to present services or offers that are regionally relevant to the user. Lastly,

contextual targeting ensures ads are relevant to the content being consumed.
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