
Be Aggressive Initially: Competitors may have more established advertising efforts, so it's
crucial to invest heavily at the start.
Determine Budget Based on Goals: Use projected return on ad spend (ROAS) or a
percentage of your income goal (typically 9-10%, but 20% for launches) to set your budget.
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DO YOUR RESEARCH 
Understand Your Market: Identify competitors and analyze their messaging to consumers.
Differentiate Your Product: Highlight what sets your offerings apart from the competition.
Compare Pricing: Ensure your pricing is competitive and reflects the value you provide.
Know Your Customers: Understand what motivates your customers and tailor your
approach accordingly.
Reach Your Customers: Utilize the "Rule of 7," which states that a prospect needs to hear
your message at least seven times before they take action.
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CREATE AN ADVERTISING BUDGET

HAVE A COMPELLING MESSAGE 
Set a Messaging Goal: Clearly define what you want to communicate.
Highlight Key Differentiators: Focus on the unique aspects of your product.
Ensure Flexibility: Keep your messaging fresh yet consistent.
Avoid Low Price Focus: Emphasize affordability and value instead of low or introductory
prices.
Make It Relatable: Show how your product positively impacts customers' lives.
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MANAGE YOUR MARKETING MIX
Target Customers Effectively: Reach your audience where they are and use a
media mix that suits them.
Leverage Digital Tools: Utilize digital products that are mobile-friendly and easily
measurable.
Use Organic Methods: Employ social media, community events, direct email
campaigns, and bill stuffers 

BULLET PROOF YOUR PRODUCT 
Enhance Customer Experience: Ensure customers have a positive and seamless
experience.
Provide Information & Education: Make sure customers are well-informed about
your product.
Ensure Easy Access: Facilitate straightforward access to your services.
Prioritize Timeliness: Be prompt in addressing customer needs and inquiries.


