MARKETING & ADVERTISING - \‘

3 TIPS TO CREATING A

COMPELLING BRAND FOR P

YOUR UTILITY COMPANY LORI ASBURY

A strong brand is crucial for conveying the value proposition to customers. The
brand should reflect the company’s values, mission, and the unique benefits it
offers to customers.

BRAND MESSAGING

e Clear Communication: Develop clear and consistent messaging that
communicates the company's commitment to meeting customer needs and
differentiating its offerings. This includes slogans, value statements, and marketing
materials.

e Value Statements: Create value statements that clearly articulate the unique
benefits and advantages the company offers. These statements should be
prominently featured in all marketing and communication materials.

VISUAL IDENTITY

e Logo and Design: Create a distinctive logo and design elements that align with the
brand message. Consistent use of these elements across all platforms reinforces
e brand recognition.
e Color Scheme: Develop a color scheme that reflects the company’s values and
resonates with customers. Colors can evoke specific emotions and perceptions
that align with the brand.

COMMUNITY INVOLVEMENT

e Sustainability Initiatives: Participate in and promote sustainability initiatives that
demonstrate the company’'s commitment to environmental stewardship. This can
enhance brand perception and attract eco-conscious customers.

e Local Engagement: Engage with the local community through sponsorships,

volunteer programs, and partnerships with local organizations. Active community
involvement can build trust and loyalty among customers.
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